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AALTO UNIVERSITY / HELSINKI UNIVERSITY OF TECHNOLOGY

INTERNATIONAL DESIGN BUSINESS MANAGEMENT PROGRAM (IDBM)
http://project.hkkk.fi/idbm/
The purpose of the IDBM program is to develop world-class expertise in global design business management
through multidisciplinary research and learning that cuts across the areas of business, design and technology.
The IDBM program aims to train skilled professionals for key roles in global design business. The program
emphasizes the importance of design as a competitive factor, linked with state-of-the-art technology and
business models.

Arising from the needs of the industry, this program gives future marketers, engineering experts and designers

an opportunity to practice important interpersonal skills through cooperative industry projects and specialized
courses. The program builds on the business, design or technology skills and competence achieved at the
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often within project-based work.

IDBM-Program Markku Salimaki

Aalto University Director of the IDBM-Program
School of Economics Tel. (+358 9) 4313 8505

P. 0. Box 21230 E-mail salimaki@hse.fi
FI-00076 AALTO

FINLAND

ARIZONA STATE UNIVERSITY

INNOVATIONSPACE
http://innovationspace.asu.edu/
InnovationSpace is an entrepreneurial joint venture among the Herberger Institute for Design and the Arts, Ira A.
Fulton School of Engineering and W.P. Carey School of Business at Arizona State University. The goal of our
transdisciplinary education and research lab is to teach students how to develop products that create market
value while serving real societal needs and minimizing impacts on the environment. Put simply, we seek to
create products that are progressive, possible and profitable. At the same time, they must have a meaningful
impact on the daily lives of ordinary people.

Herberger Institute for Design and the Arts Prasad Boradkar

School of Design Innovation InnovationSpace Director

PO Box 872105 Associate Professor of Industrial Design
Tempe, AZ 85287-2105 Office: 480.965.8685

prasad.boradkar@asu.edu

CENTER FOR HEALTHCARE INNOVATION AND CLINICAL TRIALS
http://nursingandhealth.asu.edu/clinical-trials
The CHI&CT fosters excellence in collaboration, outreach, research, and educational (CORE) activities to support
and promote clinical research that advances healthcare through innovative products, processes, and educational
programs.

The Center will participate in and expedite the process of bringing healthcare products to market through clinical
trials, product development partnerships and educational programs. The center is in partnership with Innovation
Space, an ASU entrepreneurial joint venture with the College of Design, the Ira A. Fulton College of Engineering,
the W.P. Carey School of Business, and AzTE.

Center for Healthcare Innovation & Clinical Trials Linda Mottle, MSM-HSA, RN, CCRP
College of Nursing and Health Innovation Director, Associate Clinical Professor
500 N. 3rd Street Room Number: NHI 414

Phoenix, AZ 85004-0698 Phone: (602) 496-0684

Phone: (602) 496-0935 E-mail: Linda.Mottle@asu.edu
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BANDUNG INSTITUTE OF TECHNOLOGY

| CENTER OF INNOVATION, ENTREPRENEURSHIP, AND LEADERSHIP
http://www.ciel-sbm-itb.com/
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In SBM ITB, Dwi incorporated in the Sub-Group of Expertise (Sub-KK), Entrepreneurship and Technology
Management. In this sub KK, Dwi become the initiator and drafter entrepreneurship programs (e-track), which
now runs on S1 and MBA courses. Since 2006, Dwi larso became director of the Center for Innovation,
Entrepreneurship, and Leadership (CIEL). Dwi is the initiator and chairman of the Indonesia International
Conference on Innovation, Entrepreneurship, and Small Business (iiCieS).

School of Business and Management Dwi Larso, Ph.D

Bandung Institute of Technology Doctor of Entrepreneurship
Jalan Ganesha 10 Bandung 40132 e-mail : dwilarso@sbm-itb.ac.id
INDONESIA

T.022-2531923
e-mail: info@sbm-itb.ac.id

BENTLEY UNIVERSITY

MS+MBA IN HUMAN FACTORS IN INFORMATION DESIGN
http://www.bentley.edu/graduate/ms/mshfid.cfm
Combine technology and product design with a keen understanding of human behavior to influence change in a
way that improves the user experience. Through the Master of Science in Human Factors in Information Design
(MSHFID), working professionals learn innovative approaches to product development that integrate the goals of
the business and the end-user. This innovative program is housed within a business school, giving students the
unique ability to see the role that design plays in the larger organizational structure. This powerful combination
puts MSHFID students in high demand for senior-level positions at leading companies.

McCallum Graduate School of Business Bill Gribbons

Bentley University phone: 781.891.2926

175 Forest Street e-mail: wgribbons@bentley.edu
Waltham, Massachusetts 02452

USA

BOSTON UNIVERSITY

STRATEGY & INNOVATION DEPARTMENT
http://management.bu.edu/academics/departments/si.html
We are a collegial, eclectic, and highly motivated group of researchers who focus broadly on how firms generate
performance differentials over their competitors. We place particular emphasis on the study of innovation in
different kinds of organizations and the role that technological change plays in creating new industries and
shaping existing ones.

Our goal is to provide thought leadership to the field of strategy, to our students, and to practitioners worldwide
who must deal with ever changing market realities.

Boston University School of Management Fernando Suarez

595 Commonwealth Avenue Chair and Associate Professor of Strategy &
Boston, MA 02215 Innovation

Phone: (617) 353-2523 Phone: (617) 358-3572

Fax: (617) 353-5003 Email: suarezf@bu.edu

" Asterix denotes person as a current Academic PDMA member.
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CARNEGIE MELLON UNIVERSITY

MANAGEMENT OF INNOVATION AND PRODUCT DEVELOPMENT MBA TRACK
http://www.tepper.cmu.edu/mba/mba-programs-coursework/mba-tracks/management-of-innovation--product-
development/index.aspx
The Management of Innovation and Product Development track teaches a rigorous and analytical process that
structures the work involved in innovation, a process that allows innovation to be ongoing and replicable.
Students gain not only knowledge and skills relevant to innovation but also gain experience in an innovation
project. The initial phase of the innovation process is to identify problems to solve, which is to elicit what the
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product specifications. The latter phase focuses on conceptualization and refinement of the solutions, both of
the product prototype and of the solution business plan. Students learn and experience the process in the
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engineering, and fine arts provide coursework and team guidance.

Tepper School of Business Peter Boatwright, Faculty coordinator
Carnegie Mellon University Associate Professor of Marketing
5000 Forbes Avenue pbhb@andrew.cmu.edu

Pittsburgh, PA 15213
412-268-2268 (Business School)

INTEGRATED DESIGN INNOVATION GROUP (ENGINEERING)
http://www.andrew.cmu.edu/org/IDIG/index.html

The IDI group focuses on the early design process. Our interests span from computational tools and theories to
product development practice which work in concert to advance the state of the art in product creation.

We work closely with colleagues in industrial design, business and psychology in creating new methods for
product design that incorporate ethnographic approaches and cross-functional teams. Our work has evolved
from a synergistic relationship with industry, having worked with a variety of companies including Ford,
International Truck & Engine, Procter & Gamble, Respironics, Alcoa, General Motors, Whirlpool, RedZone
Robotics, DesignAdvance Systems, and Lubrizol, among others.

Carnegie Mellon University Prof. Jonathan Cagan
Mechanical Engineering Professor in Engineering

Scaife Hall 419 Dept. of Mechanical Engineering
5000 Forbes Avenue TEL: 412-268-3713

Pittsburgh, PA 15213 cagan@cmu.edu

DESIGN DECISIONS LABORATORY
http://www.cmu.edu/me/ddl/index.html
The Design Decisions Laboratory develops theories and tools to understand and assist decision-making in design
and product development. The group is interested in the preferences and economics that drive design tradeoff
decisions as well as the impact of those decisions on public and private stakeholders. Drawing upon research in
economics, econometrics, marketing and public policy as well as engineering, mathematics and optimization, the
lab pursues three primary thrust areas:
1. Systems Optimization: Develop fundamental knowledge and new methods for multidisciplinary design
and complex systems optimization;
2. Design for Market Systems: Measure and predict consumer choice and firm behavior in the marketplace
to optimize engineering systems for profitability; and
3. Green Design & Environmental Policy: Study the effects of economics and public policy on design
decisions and the resulting environmental impact of those decisions.

Carnegie Mellon University Jeremy J. Michalek

Hamerschlag Hall B129 Assistant Professor

5000 Forbes Avenue Mechanical Engineering, Engineering & Public Policy
Pittsburgh, PA 15213-3890 +1(412)268.3765

+1(412)268.3606 jmichalek@cmu.edu
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CHINA EUROPE INT'L BUSINESS SCHOOL

CEIBS CENTER OF MARKETING & INNOVATION (CMI)
http://www.ceibs.edu/cmi/
The CEIBS Center of Marketing & Innovation (CMI), established in March 2007, seeks to advance professional
research and education in innovative approaches to marketing. Through research and education, we identify and
develop new programs and methods which will better serve the marketing community's needs for new ways of
enhancing the growth and profitability of their organizations.

China Europe International Business School Kwaku Atuahene-Gima, PhD.

699 Hongfeng Road, Pudong Professor of Marketing and Innovation Management,
Shanghai 201206 P.R.C. Director of Centre of Marketing & Innovation, CEIBS
Tel: +86-21-2890 5890 Tel: 86-21-28905641

kwaku@ceibs.edu

CHRISTCHURCH POLYTECHNIC INSTITUTE OF TECHNOLOGY

GRADUATE DIPLOMA IN INNOVATION AND ENTREPRENEURSHIP
http://www.cpit.ac.nz/subjects/business/programmes?a=39980
Level: 7 - Content includes innovation and creativity, entrepreneurship, strategic planning for small business,
managing for growth, product development and an industry project.

You will develop the ability to think about, create and grow high potential small/medium enterprises. Using
leading-edge concepts, methodologies and tools this graduate diploma has a strong emphasis on combining
theory and real world application in a dynamic nature that invigorates all those involved. Graduates can use this
programme to establish their own entrepreneurial ventures, work as business advisors in the areas of product
development and innovation management, or manage new or established ventures poised for high-growth, at
both national and international levels.

School of Business, CPIT Murray Bain, Dean of Faculty of Commerce
PO Box 540 NZ Tel. (03) 940 8067

Christchurch 8015 Email: bainm@cpit.ac.nz

NEW ZEALAND

International Telephone: +64-3-940 8000

DELFT UNIVERSITY OF TECHNOLOGY

INDUSTRIAL DESIGN ENGINEERING
http://www.io.tudelft.nl/live/pagina.jsp?id=4b5a7942-2b1d-441d-a34f-e2e41ee22c3e&lang=en
Industrial design engineers (ID engineers) educated at Delft University of Technology are engineers trained to
work in product development. A multidisciplinary study. ID engineers learn about every aspect of product design.
They have strong practical design skills, a broad technological grounding and extensive knowledge of innovation
processes.

Industrial Design Engineering offers three master programmes.
e  Master of Science Integrated Product Design
e  Master of Science Strategic Product Design
e  Master of Science Design for Interaction

Faculty of Industrial Design Engineering Academic counselors:
Landbergstraat 15 Ms J.C. Thieme

2628 CE Delft Mr J.H. Wiltjer

THE NETHERLANDS Tel: +31 (0)15 27 83941 / 83041

mail: io@tudelft.nl
phone: 015 278 4750
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DEPAUL UNIVERSITY KELLSTADT GRADUATE SCHOOL OF BUSINESS

NEW PRODUCT MANAGEMENT CONCENTRATION (MBA)
http://kellstadt.depaul.edu/programs/mba-programs/concentrations/new-product.asp
The concentration in New Product Management is designed to educate participants on the planning, developing
and launching of successful new products and services.

This concentration is targeted toward the following:

e  Marketing professionals interested in acquiring expertise in new product and service development and
management.

e Technical professionals interested in acquiring expertise in new product and service development and
management.

e  Product and service development professionals interested in learning tools and techniques for new
product and service development and management.

e General Managers seeking to grow their businesses through the launch of successful new product and

service lines.
Department of Marketing Suzanne L. Fogel
1 E. Jackson Blvd. Department Chair
DePaul Center 7508 (312) 362-5150
Chicago, IL 60604 sfogel@depaul.edu

ECOLE POLYTECHNIQUE FEDERALE DE LAUSANNE

ENTREPRENEURSHIP AND TECHNOLOGY COMMERCIALIZATION
http://entc.epfl.ch/
ENTC's mission is to be an internationally recognized center of excellence in research and teaching in
Entrepreneurship and Technology Commercialization. The center wants to be a strong partner to the
entrepreneurship community at EPFL and in the Lausanne region, and a key player in an international network of
entrepreneurship institutions.

Drawing on theoretical lenses offered by organization theory, strategic management theory and marketing
theory, research at ENTC focuses on the following interrelated topics:

e New venture creation

e  Opportunity recognition

e  Marketing of innovative technologies

College of Management of Technology at EPFL Prof. Dr. Marc Gruber

EPFL CDM ENTC Chair of Entrepreneurship and Technology
Station 5 Commercialization (ENTC)

CH-1015 Lausanne Odyssea 2.02, Station 5

SWITZERLAND CH-1015 Lausanne

tel. +41 21 693 24 63 Phone: +41 21 693 00 10

entc@epfl.ch marc.qruber@epfl.ch
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CORPORATE STRATEGY & INNOVATION

http://csi.epfl.ch/

The Chair of Corporate Strategy & Innovation is a research laboratory established at EPFL in 2003 to promote
scholarship in the area of technology and innovation management (TIM). CSl is focused on issues of corporate
strategy and innovation, or how large, multi-business firms acquire and react to new technologies.

These new technologies can be developed within the firm, come from a startup venture or competitor, or come
from a source completely external to the firm and its market. The research in CSI thus is built around three
interrelated themes: (1) technological entry, product development, and "creative destruction;" (2) alliances and
"open innovation" within the value network and (3) Internet strategy of entrants and incumbents.

EPFL-CSI Prof. Dr. Christopher L. Tucci*

Odyssea 1.02 Professor and Chair of Corporate Strategy &
Station 5 Innovation (CSI)

1015 Lausanne Odyssea 1.04, Station 5

SWITZERLAND 1015 Lausanne

Phone: +41/21-693.00.21 Phone: +41/21 693 0021

e-mail: csi@epfl.ch christopher.tucci@epfl.ch

EUROPEAN BUSINESS SCHOOL (EBS)

|STRASCHEG INSTITUTE FOR INNOVATION AND ENTERPRENEURSHIP

|COMPENTENCE CENTER INNOVATION MANAGEMENT
http://siie.de/cms/Innovation-Management.330.0.htmI?&L=1
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through numerous research projects with a practical orientation. Its goal is to promote research in this area and
to impart the acquired expert knowledge.

Overall, the integration of science and industry plays a central role in the activities for developing approaches to
the current challenges of innovation management in cooperation with well-known companies.
Main Research Areas
e  Managing complex systems
e Measuring and evaluating innovative ability
Hybrid products (especially Build-Operate-Transfer models)
e Diversity and innovation

Strascheg Institute for Innovation and Prof. Dr. Meike Tilebein
Entrepreneurship (SIIE) Tel.: +49 (0) 6723 8888 315
European Business School (EBS) meike.tilebein@ebs-siie.de

International University Schloss Reichartshausen
Wiesbaden/Rheingau

65375 Oestrich-Winkel

GERMANY

Tel.: +49 (0) 6723 8888 300

E-Mail: info@ebs-siie.de
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FACHHOCHSCHULE BRANDENBURG UNIVERSITY OF APPLIED SCIENCES

MASTER TIM ¢ TECHNOLOGY AND INNOVATION MANAGEMENT
http://fbwcms.fh-brandenburg.de/de/5671
Innovation is a decisive factor for the success of companies on national and international markets. Its key role
has dramatically changed due to globalisation and rapid technological progress. In order to compete on the
market, new products have to be developed and distributed within shorter periods. Therefore, closer co-
operation between research and development on the one hand, and marketing on the other hand, is necessary.
However, almost all companies face considerable problems in making the interface communication between
technology and management work efficiently. The knowledge to overcome these problems is offered in the
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Sciences(Germany).

Fachhochschule Brandenburg Prof. Dr. rer. pol Uwe Hoeft*
Department of Business Program director TIM
Magdeburger Str 50 Room: 234 WWZ

14770 Brandenburg an der Havel Telephone: 03381 355 203
GERMANY E-mail: hoeft@fh-brandenburg.de

Switchboard: 03381 /355-0

GEORGIA TECH COLLEGE OF MANAGEMENT

TI:GER TECHNOLOGICAL INNOVATION: GENERATING ECONOMIC RESULTS
http://tiger.gatech.edu/
A unique collaboration between Georgia Institute of Technology and Emory University Law School, TI:GER is
nationally recognized for its success at developing entrepreneurs. TI:GER, created in 2002, is the only program of
its kind to bring together PhD, MBA, and law students in the classroom and research lab to learn about the
challenges of commercializing innovative technologies.

Students participating in this award-winning program learn to:

e Advance early-stage research into real business opportunities.

e Comprehend the economic, regulatory, and legal mechanisms that affect the venture-creation and
technology process.

e Maximize the commercial potential of emergent research by considering market goals at an early stage
of innovation.

e Understand how the potential market application can infl uence research direction and priorities.

e Transcend single-discipline perspectives by working in multidisciplinary teams.

TI:GER® Marie Thursby,

Georgia Tech College of Management Executive Director

800 West Peachtree Street, NW Phone: 404.894.6249

Atlanta, Georgia 30308 marie.thursby@mgt.gatech.edu

PROGRAM FOR ENGINEERING ENTREPRENEURSHIP
http://mat.gatech.edu/fac_research/centers initiatives/eel/index.html
The program's specific aims are to provide a formal graduate level curriculum leading to a Certificate in
Engineering Entrepreneurship, to provide short courses on a variety of topics for faculty members, scientists, and
engineers, to organize academic conferences on technology entrepreneurship, and to sponsor seminars
consisting of high profile speakers who have made an impact on industry.

800 West Peachtree Street NW David N. Ku, PhD.
Suite 496 Office 4208 Lawrence P. Huang Chair Professor of Engineering
Atlanta, Georgia 30308 Entrepreneurship

Phone:404-894-6827
david.ku@magt.gatech.edu
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HOCHSCHULE PFORZHEIM UNIVERSITY

lal { ¢9wQ{ t WPR@DWAT DEVELOPMENT
http://www.hs-pforzheim.de/en-US/School-of-Engineering/mechanicalengineering/Product-
Development/Seiten/Inhaltseite.aspx

Product development, which consists of technical functionality and attractive design in equal measure, belongs

to the core processes in a company. The innovative products which are offered on the market provide the basis
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imparts its graduates with knowledge in engineering science as well as industrial design, marketing and law. You
learn how to manage a team as well as interdisciplinary cooperation and intercultural communication. After
graduation you will either take up a management position in the field of product development and technological
management or develop ideas on product development within an academic function. Furthermore the

knowledge acquired will enable you to take a step towards freelance work.

Hochschule Pforzheim University Graduate School Academic Director
Tiefenbronner Stralle 65 Prof. Dr. Werner Engeln*
D-75175 Pforzheim Tel.: +49(0)7231 28 66 44
GERMANY mpe@hs-pforzheim.de

IAE AIX GRADUATE SCHOOL OF MANAGEMENT - UNIVERSITE PAUL CEZANNE

| MASTER OF GLOBAL INNOVATION MANAGEMENT

http://www.iae-aix.com/en/iae/programmes-degrees/international-programmes/master-of-global-
innovation-management/

The Master of Global Innovation Management responds to a growing need identified by European, U.S. and
AYUSNY I GAZ2YIE O2YLI yASasS ¢gK2 NBLR2NL GKIG GKSe |
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This programme taught in English is designed to give engineering, science and other technology-oriented
students a strong exposure to core business management skills while providing in-depth exposure to a host of
global innovation management issues.

IAE Aix-en-Provence Programme Director:
Clos Guiot Puyricard ¢ CS 30063 Anne-Marie Guerin
13089 Aix-en-Provence Cedex 2 anne-marie.querin@iae-aix.com
FRANCE
INSEAD

BLUE OCEAN STRATEGY INSTITUTE
http://www.insead.edu/blueoceanstrategyinstitute/index.cfm

INSEAD Blue Ocean Strategy Institute has an ambitious, two-pronged mission. To make a major theoretical and
scientific contribution to the fields of strategy and management through ongoing quantitative and qualitative
research on Blue Ocean Strategy and to make a major contribution to practice and the performance of
companies, governments, and organisations around the world through the practical application of these ideas in
action.

Blue Ocean Strategy Institute W. Chan Kim, Co-Director
Boulevard de Constance Email: chan.kim@insead.edu
77305 Fontainebleau Phone: 65 6799 5391
FRANCE

Renée Mauborgne, Co-Director
Email: renee.mauborgne@insead.edu
Phone: 33 (0)1 60 71 25 64
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TECHNOLOGY & OPERATIONS MANAGEMENT

The field of Operations Management has been changing dramatically due to the emergence of a truly global
economy, significant advances in information and process technology, and the continued growth of services. The
Technology and Operations Management Area (TOM) focuses on value creation on a global scale through
innovative product and process design, project management as well as on value capture through effective supply
chain management.

Technology and Operations Management Corinne Covalet
INSEAD Faculty Area Administrative Manager
Boulevard de Constance Telephone: +33 (0)1 6072 42 95
77305 Fontainebleau Cedex - France corinne.covalet@insead.edu

MIT

MIT SLOAN MBA ENTREPRENEURSHIP AND INNOVATION PROGRAM
http://entrepreneurship.mit.edu/E_and |.php

The new E&I track focuses on launching and developing emerging technology companies. E&I students immerse
themselves in a rigorous curriculum led by distinguished faculty and thought leaders in the field. The program 1
consisting of four required courses and six additional electives T is highlighted by weekly dinners and access to
key faculty and leaders in entrepreneurship and venture capital. E&I students receive a Certificate in
Entrepreneurship and Innovation in addition to the MBA degree.

MIT Entrepreneurship Center
One Amherst Street, E40-196
Cambridge, MA 02142

Tel: +1-617-253-8653

Email: ecenter@mit.edu

MIT SYSTEM DESIGN AND MANAGEMENT
http://sdm.mit.edu/
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Companies report that SDM affi liation helps address the ever-increasing need for systems thinking in
engineering and product development. SDM graduates carry fresh perspectives back to their companies, offering
new strategic approaches to business through innovation in technology, product development, supply chain and
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competitive advantage.

SDM graduates are hired into a wide range of functions, including product development, R&D, engineering
management, general management, operations, project management, IT, software development, marketing and
sales. Industries that have hired SDM grads include aerospace, defense, government, information systems,
telecommunications, energy, banking and consulting.

System Design and Management Program Pat Hale

Massachusetts Institute of Technology Director,System Design and Management Fellows
77 Massachusetts Avenue, Building E40-315 Program

Cambridge, MA 02139-4307 email: pat_hale@mit.edu

Telephone: 617.253.1055 phone: (617) 253-9668

E-mail: sdm@mit.edu Office: E40-329
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MASTER OF ENGINEERING IN MANUFACTURING (MECHANICAL ENGINEERING DEPT)

http://web.mit.edu/meng-manufacturing/index.html

The Master of Engineering in Manufacturing prepares the graduate for leadership positions in manufacturing and
related industries. Through the carefully coordinated curriculum, project orientation and a capstone group
project in industry, the student develops a facility that fosters a wide range of careerst from new process
technology and technology improvement to product development, manufacturing systems, and manufacturing
logistics.

Graduates have already moved into a variety of careers in manufacturing that range from semiconductor process
engineering, new product introduction, and factory management to supply chain design and implementation.
Several graduates have struck out on their own to provide consulting services, and some have gone on to earn
PhDs and become management and engineering faculty.

Program Director David E. Hardt, MIT Chair

Brian Anthony Professor of Mechanical Engineering
Room 35-014B Room 35-234

77 Massachusetts Ave. 77 Massachusetts Avenue
Cambridge, MA 02139 Cambridge, MA 02139 USA

Phone: (617) 324 7437 Email: hardt@MIT.EDU

Email: banthony@mit.edu Phone: (617) 253-2252

MIT IDEATION LABORATORY
http://web.mit.edu/ideation/index.html

The MIT Ideation Lab is a part of the Department of Mechanical Engineering and the Engineering Systems
Division at MIT. Our research focuses on design through several perspectives:
e People: We consider the peoples and teams who conduct design, and the end users of designed
artifacts
e  Products: Our research investigates the assessment of design outcomes, both during their creation and
after they are in use
e Processes: Our work examines the activities involved in designing as well as more formal methodologies
for synthesizing design

Room 3-449B Prof. Maria Yang

Massachusetts Institute of Technology Professor of Mechanical Engineering and Engineering
77 Massachusetts Avenue Systems

Cambridge MA 02139-4307 Phone: 617-324-5592

Email: mcyang@mit.edu
Office: Room 3-449B

MITPORTUGAL: ENGINEERING DESIGN AND ADVANCED MANUFACTURING (EDAM)
http://www.mitportugal.org/programs/engineering-design-and-advanced-manufacturing.html

The goals for the Engineering Design and Advanced Manufacturing (EDAM) focus area are to develop a new
paradigm for engineering education that closely links high quality research to curricular programs, and, to
promote an entrepreneurial approach to knowledge-based manufacturing and competitive product design.

The educational program offers two degrees that integrate both engineering and management practices. The
degree programs involve instructors from both MIT and Portugal.

EDAM Coordination Offi ce EDAM Focus Area Leads

University of Minho Portugal:

Azurem Campus Olga Carneiro, olgasc@dep.uminho.pt
4800-058 Guimaries, PORTUGAL Antonio Torres Marques, marques@fe.up.pt
Phone: +351.253510129 USA:

edam-mit@eng.uminho.pt Joel Clark jpclark@mit.edu

Chris Magee, cmagee@mit.edu
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MASSEY UNIVERSITY

CENTRE FOR PRODUCT INNOVATION
http://innovation.massey.ac.nz/

School of Engineering and Advanced Technology
Albany Highway
Gate 4, Building 106

Dr Aruna Shekar*
Phone: +64 9 414 0800 ext 9729
Email: a.shekar@massey.ac.nz

Albany
Auckland
NEW ZEALAND

INDUSTRIAL MANAGEMENT AND INNOVATION
http://seat.massey.ac.nz/imi.asp

The future of our companies and our country rely on innovative manufacturing and product development
practices. Successful innovation demands the understanding and integration of a wide range of inputs. The
majors within the IMI cluster provide the students with an excellent basis in engineering, complemented with
industrial management, quality assurance, and marketing and innovation practice. Significant emphasis is placed
on innovative problem solving within an industrial context.

School of Engineering and Advanced Technology Prof Allan Anderson*

Riddet Building Marketing Director, Cluster Leader, Professor
Turitea Campus Location: RD1.118, Manawatu

Palmerston North Telephone: +64 6 356 9099 extn 5283

NEW ZEALAND Email: A.M.Anderson@massey.ac.nz

MICHIGAN STATE UNIVERSITY

SCHOOL OF PACKAGING
http://www.packaging.msu.edu/

The School of Packaging supports the industry of packaging by educating students who are interested in
employment in the industry, by conducting research to solve packaging problems and develop new technology
which can be used by the industry, and by providing adult education programs and other services to the industry.

Dr. Joseph Hotchkiss
Director & Professor
jhotchki@msu.edu
517-355-9117

School of Packaging
Michigan State University
East Lansing, M| 48824-1223
Ph: 517-353-6797

MILWAUKEE SCHOOL OF ENGINEERING

MASTER OF SCIENCE IN NEW PRODUCT MANAGEMENT
http://www.msoe.edu/wp/grad/msnp/index.shtml

The Master of Science in New Product Management (MSNP) degree program provides students a framework to
enhance an organization's ability to effectively identify, develop and deploy new products and services. You will
learn how to effectively apply tools and knowledge needed to find the products and/or services that are aligned
with the unique strengths and position of an organization, including reputation, capabilities (current and
needed), market opportunities and resources. Further, the MSNP will prepare you to identify and capitalize on
both domestic and international product markets.

Milwaukee School of Engineering
1025 N. Broadway
Milwaukee, WI 53202-3109

Dr. Bruce Thompson

Professor, Program Director, MSEM
Email: thompson@msoe.edu
Phone: (414) 277-7378

Office: R304
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NATIONAL UNIVERSITY OF SINGAPORE

DIVISION OF ENGINEERING & TECHNOLOGY MANAGEMENT (ETM)
http://www.eng.nus.edu.sg/etm/index.htm

The purpose of an Engineering and Technology (ETM) education programme is to train engineers who wish to
receive formal management education for their professional work in engineering, manufacturing, research and
development (R&D) or technology commercialisation. The purpose of a companion ETM research programme is
to provide thought leadership in ETM areas such as Technology Strategy, Innovation Strategy, R&D Management,
complex project management, Intellectual Property Management, etc, and during the research process train PhD
level graduates and create local case-studies which could be used to enhance the education programmes.

Division of Engineering & Technology Management Hang Chang Chieh

(D-ETM) Professor, Head D-ETM
National University of Singapore E-mail: etmhead@nus.edu.sg
Faculty of Engineering Phone:(65) 6516 8501

Block E3A, #04-09 (Building E3A, Level 4, Room 9)
7 Engineering Drive 1
Singapore 117574

NORTH CAROLINA STATE UNIVERSITY

CENTER FOR INNOVATION MANAGEMENT STUDIES
http://cims.ncsu.edu/

The cornerstone of the CIMS approach is its Innovation Management (IM) Framework. CIMS developed this
construct to help make comple, interrelated challenges easy to visualize and understand. The IM Framework
takes the mystery out of innovation management by breaking it down into elements that can be learned,
practiced, measured and ultimately improved. And it's designed to help manage all business functions at all
points along the value chain-not just the R&D division. At CIMS, the IM Framework is the foundation for many of
the assessments, tools, programs and training it offers members and clients.

Center for Innovation Management Studies Paul Mugge, Director
North Carolina State University paul _mugge@ncsu.edu
Campus Box 7229 919-513-7478

Raleigh, NC 27695-7229

TECHNOLOGY ENTREPRENEURSHIP & COMMERCIALIZATION INITIATIVE(TEC)
http://tec.ncsu.edu/

Since 1995, the Technology Entrepreneurship and Commercialization (TEC) Initiative has significantly influenced
the commercialization of more than 100 new technologies and has launched several technology companies.
These companies and technologies have attracted over $119 million in investment capital and brought new jobs
and international recognition to the NC State Jenkins MBA program and the companies invested. TEC teams
MBA students with graduate students in technical disciplines and teaches them the processes necessary to
transform new technology platforms into successful businesses through innovation and entrepreneurship. Using
new and emerging world technologies and a proprietary commercialization methodology, students are given an
incomparable opportunity for hands-on commercialization experience, bridging the gap between the laboratory
and the market place.

TEC Stephen Markham, Co-Director TEC
Research 1V, Centennial Campus Associate Professor

Raleigh, NC 27695 Office Location: 1324 Nelson
Phone: 919.515.5717 Phone: 919.515.5592

Email: stephen_markham@ncsu.edu



http://www.eng.nus.edu.sg/etm/index.htm
mailto:etmhead@nus.edu.sg
http://cims.ncsu.edu/
mailto:paul_mugge@ncsu.edu
http://tec.ncsu.edu/
mailto:stephen_markham@ncsu.edu

DEPARTMENT OF TEXTILE AND APPAREL, TECHNOLOGY & MANAGEMENT

http://www.tx.ncsu.edu/departments/tatm/tatm_departments.html

The Department of Textile and Apparel, Technology & Management at North Carolina State University educates
undergraduate and graduate students for a career in the fiber, textile, apparel and retail industry, The mission of
the department is accomplished by offering Bachelor of Science, Master of Science, and Ph.D. degree programs
that seek to develop leadership and promote academic excellence in both the student and the faculty. These
programs are designed to provide the student with a thorough background in fundamental concepts of scientific,
technological, and management principles, and an ability to define and solve challenging technological and
managerial problems. An essential component of the department's mission is the development of new
knowledge through research and the subsequent transfer of this knowledge to both the textile complex and
society.

College of Textiles Dr. Nancy L. Cassill
P.O. Box 8301 Professor and Department Head TATM
Raleigh, NC 27695-8301 Phone:919-513-4180
Telephone: (919) 515-6632 Email: Nancy Cassill@ncsu.edu
Address: 2401 Research Dr. Campus Box 8301
Room: 3243

SERVICES AND PRODUCT INNOVATION MANAGEMENT INITIATIVE
http://mat.ncsu.edu/spi/

Innovation is the source of value creation for companies and nations, and innovation management is a process
that requires specific tools and practices.

Services management applies insights from scientific, management and engineering perspectives to analyze how
to align people and technology effectively to generate value for both services providers and clients.

Services and product innovation are complementary, drawing on the same underlying disciplines and principles.
That is why faculty at NC State's College of Management brought them both under one umbrella, the Services
and Production Innovation Management Initiative (SPI).

Mitzi Montoya, Executive Director, Services and
Product Innovation Management Initiative
Office Location: 2328 Nelson

Phone: 919.515.8080

Email montoya@ncsu.edu

NORTHEASTERN UNIVERSITY

SCHOOL OF TECHNOLOGICAL ENTERPRENEURSHIP
http://www.northeastern.edu/ste/welcome.html

Introducing Northeastern's Master's of Technological Entrepreneurship, the first proven program for innovators
designed to address their six necessary learning experiences, specifically:

e  Marketing and sales skills

e Creation of effective product positioning and messaging

e Collaborative product development utilizing external resources, customers and business partners

e Management of cross-disciplinary teams

e Financial management for high tech high growth companies

e  Enterprise operations in a startup environment

School of Technological Entrepreneurship Paul M. Zavracky

360 Huntington Avenue, 304 HA Dean, Jean C. Tempel Professor of Entrepreneurship
Boston, MA 02115 305B Hayden Hall

617-373-2788 (voice) p.zavracky@neu.edu

ste@neu.edu (e-mail) 617.373.2788
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HIGH TECH MBA

http://www.cba.neu.edu/grad/high-tech-mba/

Our High Tech MBA helps you to build leadership skills and business expertise to drive innovation, from concept
to reality. You can learn to successfully identify growth opportunities, build a sound business plan, and
implement innovative business strategies.

Graduate School of Marc H. Meyer, Professor of Entrepreneurship
Business Administration Director, High Tech MBA

360 Huntington Avenue 212 Hayden Hall

Northeastern University 617-373-5948

Boston, MA 02115-5000 ma.mever@neu.edu

NORTHWESTERN UNIVERSITY

MASTER OF PRODUCT DEVELOPMENT
http://www.mpd.northwestern.edu/

We recognize there are many others like us with a passion for product development. MPD? was conceived as
there was no venue for fine-tuning of product design and development skills that so many of our colleagues
wanted for themselves and for their organizations. Thus the MPD? program was born at the Robert R.
McCormick School of Engineering and Applied Science.

With our backgrounds in academia and industry and supported by an outstanding corporate advisory board, we
have developed an academic program in product design and development that is now recognized as one of the
top 30 in the world. The program has many unique features:

e Acurriculum focused on leadership in product design and development

e Aremarkable faculty composed of experienced professionals and academics

e A convenient two-year part time program

e A hands-on, team-based approach to learning that draws on students' diverse professional and personal

backgrounds

e Alifetime learning experience that allows graduates to audit classes for the rest of their lives
McCormick School of Engineering and Applied Science Walter B. Herbst
2133 N. Sheridan Road Director, MPD?
Evanston, IL 60208 Email: w-herbst@northwestern.edu
Phone: 847.467.3365
Email: mpd@northwestern.edu

THE MMM PROGRAM
URL

The MMM Program is a dual-degree program that integrates management, operations and design, from concept
to execution.

Two years, two degrees, one curriculum. MMM students receive the Master of Business Administration from the
Kellogg School of Management and the Master of Engineering Management from the McCormick School of
Engineering and Applied Science at Northwestern University.

The MMM Program Sudhakar 'Sid' Deshmukh, MMM Director
Northwestern University Kellogg School of Management

2133 Sheridan Road, Room 1.311 Tel: (847) 491-5155

Evanston, lllinois 60208-3131 USA E-mail: s-deshmukh@northwestern.edu
Tel: (847) 467-1061 Fax: (847) 467-4245

E-mail: mmm@northwestern.edu Don Norman, MMM Director

McCormick School of Engineering and Applied Science
Tel: (847) 498-4292
E-mail: norman@northwestern.edu
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|CENTER FOR RESEARCH IN TECHNOLOGY AND INNOVATION (CRTI)
http://www.kellogg.northwestern.edu/research/crti/index.htm
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effectiveness, driving innovation and creating competitive advantage. Top faculty members address
management challenges using a breadth of professional and academic expertise T including skill in marketing,
invention, engineering, strategy and law T offering a synthesis of these perspectives in their research and
teaching.

The center leads the Kellogg Technology L Y Rdza G NB al y I 3SYSy i t NRBAINF YI 2°
study for full- and part-time MBA students. The teachings of CRTI faculty members have global impact via the
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Center for Research in Technology and Innovation Center Director

Donald P. Jacobs Center Mohanbir Sawhney

5255 North Wing McCormick Tribune Professor of Technology

2001 Sheridan Road PHONE: 847-491-2713

Evanston, IL 60208¢2001 EMAIL: mohans@kellogg.northwestern.edu

Phone: 847-467-1705 OFFICE: Jacobs Center Room 5245B

Email: rgul31@kellogg.northwestern.edu

NYU STERN SCHOOL OF BUSINESS

BERKLEY CENTER FOR ENTREPRENEURIAL STUDIES
http://w4.stern.nyu.edu/berkley/

The Berkley Center for Entrepreneurial Studies at New York University's Stern School of Business is dedicated to
the exploration and encouragement of entrepreneurship, new venture creation and innovation within the
business school curriculum and through the support of entrepreneurship research.

Berkley Center for Entrepreneurial Studies William Baumol, Academic Director
NYU Stern School of Business (212) 998-8943

44 W. 4th Street baumolw@aol.com

Suite 7-150

New York, New York 10012 Jeffrey A. Carr Executive Director
Phone: (212) 998-0070 (212) 998-0073

jeffrey.carr@stern.nyu.edu

MBA SPECIALIZATION IN PRODUCT MANAGEMENT
http://w4.stern.nyu.edu/academic/affairs/specializations.cfm?doc_id=6008

The product management specialization prepares students to manage a product or product line in a

business. Product managers, sometimes known as brand managers, are responsible for managing the marketing
activities for their product or brand and typically have responsibility for sales volume and revenues. The courses
in this specialization focus on developing critical skills such as developing brand strategy, advertising,
promotional programs, and the planning activities associated with those tasks. Students completing this
specialization can be found in consumer products companies, consulting firms, financial services, and in products
and services serving the health care field.

Professor John Czepiel, Academic Advisor
Tisch Hall

40 West 4th Street, Room 814

New York, NY 10012

212-998-0510

jczepiel@stern.nyu.edu
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PORTLAND STATE UNIVERSITY

MBA INNOVATION MANAGEMENT AND ENTREPRENEURSHIP CONCENTRATION
http://www.gradbusiness.pdx.edu/graduate business programs/mba+/curriculum/concentrations

Innovation Management and Entrepreneurship Concentration: The Innovation Management and Entrepreneurship
(IME) concentration offers electives that address processes inside firms including the management of inventors and
creative staff, as well as processes in the external environment such as market assessments of novel technologies.
The goal is to equip students interested in new product development, entrepreneurship, or technology marketing
with the knowledge required to bring new products and services to market.

School of Business Administration Professor Melissa Appleyard
Post Office Box 751 melissaa@sba.pdx.edu
Portland, OR 97207-0751

Telephone 503.725.8001

ENGINEERING AND TECHNOLOGY MANAGEMENT
http://www.etm.pdx.edu/new/

ETM has gained a reputation of providing students with the best of both worlds - a firm foundation in the
creation of value through engineering and technology combined with a sound management education. This
integrated learning experience enables you to deliver effectively in the rapidly changing and complex world of
engineering technology, while at the same time providing you with a broad knowledge for making and
implementing decisions necessary for leadership, on both strategic and operational level. And you will develop a
high-powered affinity for sound judgment, strong performance ethic, and life-long learning.

Dept. of Engineering and Technology Management Professor Dundar F. Kocaoglu

Maseeh College of Engineering and Computer Science Chairman, Engineering and Technology Management
Portland State University kocaoglu@etm.pdx.edu

P.O. Box 751

Portland, OR 97207-0751
Toll-free: 800-547-8887 ext. 4660
E-mail: info@etm.pdx.edu

PURDUE UNIVERSITY

TECHNOLOGY REALIZATION PROGRAM
http://www.purdue.edu/discoverypark/entrepreneurship/trp.php

The Technology Realization Program is campus-wide program for Purdue graduate students that introduces and
teaches the principles for moving ideas and technologies emerging from the lab bench out to the marketplace as
a viable business opportunity. Open to graduate students regardless of college, the Technology Realization
Program aims to help graduate students understand the challenges of managing the development and
introduction of new ideas/technologies along with starting and managing new business ventures. Utilizing a
variety of functional perspectives, coursework focuses on developing skills relevant to developing new products
and processes, introducing innovations, and developing new businesses, both inside existing organizations and
as independent startups.

Burton D. Morgan Center for Entrepreneurship Kenneth Kahn, Director of the Burton D. Morgan
1201 West State Street Center for Entrepreneurship
West Lafayette, IN 47907-2057 kbkahn@purdue.edu

Certificate Program: 765-494-1314
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RENSSELAER ¢ LALLY SCHOOL OF MANAGEMENT & TECHNOLOGY

MS IN MANAGEMENT IN TECHNOLOGY COMMERCIALIZATION & ENTREPRENEURSHIP (TC&E)
http://www.lallyschool.rpi.edu/public/academic-programs/msprog/tce

Lally's MS in Management in Technology Commercialization & Entrepreneurship (TC&E) prepares students with
the business skills necessary to succeed in the global economy, today and into the future. This program provides
a rigorous, multi-disciplinary education resulting from cross-campus collaboration between the Lally School of
Management & Technology and other Rensselaer schools, in addition to Albany Law School.

Successful commercialization of technology requires not only technical understanding, but also a basic

foundation in management. It is critical to know the process of bringing a product to market by developing a
business plan, obtaining funding, staffing and managing the enterprise, and understanding how to value and
LINPGSOG AyaSttSOldz £ LINE LISNIstadPcombinay iS-yept@stidy in Sedhidkal d:
areas in any one of the 11 collaborating departments with a business/management foundation, and a specialized
module in law applicable to tech commercialization.
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the marketing of high-tech products. We take a broader view that TC&E encompasses larger societal issues such
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technology-enabled business ideas, but also how to deploy science and technology to create social value or solve
global problems. As such, it involves questions of public policy, technology development, venture creation and
technology transfers.

Rensselaer Polytechnic Institute
110 8th Street

Troy, NY 12180

USA

SEVERINO CENTER FOR TECHNOLOGICAL ENTREPRENEURSHIP
http://www.lallyschool.rpi.edu/Members/saa/live/scte
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helps foster new generations of budding and successful entrepreneurs through outreach programs, education
and research. CenteredinRenssSf  SNDa [ff& {OK22ft 2F alylasSySy(
GKS O2NB 2F [FftfeQa O2YYAGYSyd (2 9y (iNBLINBySdzNA
research programs by exposing every Rensselaer student to the practices and principles of entrepreneurship, to
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leadership and national prominence in technological entrepreneurship.

The Severino Interest Group (SIG) is a university-community collaborative sponsored by the Severino Center for
Technological Entrepreneurship, located in the Lally School of Management & Technology. The SIG serves as a
nexus for Rensselaer's young innovators and researchers to engage with business leaders and seasoned
entrepreneurs to exchange ideas, discuss emerging research, and stay informed of current strategic and global
trends. The SIG also provides an informal forum for business exchanges. SIG chapters are located in Albany, NY,
Hartford, CT., and the Bay Area, CA.

Rensselaer Polytechnic Institute Corbett, Andrew C. Associate Professor

110 8th Street Associate Faculty Director of the Severino Center for
Troy, NY 12180 Technological Entrepreneurship

USA corbea@rpi.edu

SCTE@rpi.edu 518-276-2223
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ROCHESTER INSTITUTE OF TECHNOLOGY

MASTER OF SCIENCE IN PRODUCT DEVELOPMENT
http://www.rit.edu/kgcoe/mpd/

New products and services are the lifeblood of today's high technology firms, and companies need more
technically grounded leaders to drive the engine for business growth. The Rochester Institute of Technology's
Master of Science in Product Development (MPD) program is a groundbreaking interdisciplinary leadership
program designed for engineering and technical professionals.

By integrating engineering and management elements, the MPD program strives to develop a new kind of leader
with a holistic perspective and knowledge base of the total life-cycle product development system. The program
establishes the foundation for the integrated systems approach needed to conceive, create, launch, and support
products, and it considers how a company's business strategy, vision, and capabilities coupled with the voice of
the customer determine product strategy and create best-in-class product portfolios.

Rochester Institute of Technology Mark W. Smith*, Director
Product Development Program (585) 475-7102
111 Lomb Memorial Drive mark.smith@rit.edu

Rochester, NY 14623-5608
Tel: 585-475-7971
E-mail: mpdmail@rit.edu

ROTTERDAM SCHOOL OF MANAGEMENT, ERASMUS UNIVERSITY

MANAGEMENT OF TECHNOLOGY AND INNOVATION
http://www.rsm.nl/home/faculty/academic_departments/technology _and_innovation

Especially in the last decades, enterprises had to be seriously concerned with technology and innovation in order
to be successful. The most successful enterprises are those that do not only react most adequately to changes in
their environment caused by technological change, but that are also able to initiate such changes to create
competitive advantages. Therefore, dealing with technology and innovation is an essential skill for a manager.

Department Management of Technology and Prof. Jan Dul
Innovation P.O. Box 1738
P.O.Box 1738 3000 DR Rotterdam
3000 DR Rotterdam The Netherlands
The Netherlands Room: T10-55

Phone: +31-10-4081719
Phone +31-10-4081719 or +31-10-4082006 E-mail: jdul@rsm.nl

E-mail : cmeesters@rsm.nl
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RYERSON UNIVERSITY

|MBA/MMSC IN THE MANAGEMENT OF TECHNOLOGY AND INNOVATION

http://www.ryerson.ca/mba/programs/mti/
http://www.ryerson.ca/mba/programs/mmsc/

The MBA in the Management of Technology and Innovation is Toronto's only MBA designed to meet the
need for professionals with both technology and management skills. The curriculum, designed for the
real world, is coursework-based and develops the student's proficiency in applying the principles of
technology and innovation management to practical problems and cases. The small-class learning
environment cultivates problem-solving, critical thinking, communication and teamwork skills. Graduates
will have the skills to analyze technology requirements and manage innovation in a variety of contexts.

The MMSc in Management of Technology and I nnova
research career in industry or academia. The curriculum is coursework-based plus a thesis. It
emphasizes the development of sound qualitative and quantitative research skills, oriented toward
research in the area of technology management and innovation. Students apply these skills to write a
thesis that makes an original contribution to the theory or empirical study of technology/innovation
management, giving graduates a strong foundation for doctoral studies or a career in research. MMSc
students take six courses as well as two research methods courses and complete a three credit thesis.

Ryerson University Wendy Cukier, Associate Dean, Academic
350 Victoria Street Interim Director of the MBA/MMSc in the
Toronto, Ontario, Canada M5B 2K3 Management of Technology and Innovation

wcukier@ryerson.ca

SKEMA BUSINESS SCHOOL

ENTREPRENEURSHIP, TECHNOLOGY AND INNOVATION (ETI)
http://www.skema.edu/en/FACULTY%20%26%20RESEARCH/Sophia%20Campus%20Faculty/ETI%20Axis

The creation and development of new businesses, the management of technology and the management of
innovation are the main focus of the ETI group. The various experiences of the members of this group allow
them to address specific management situations. Expertise has been developed in either teaching or research
activities at the macro and the micro levels.

SKEMA Business School Fx. Boucand

60 rue Dostoievski - BP 085 ETI Axis Associate Dean
06902 Sophia Antipolis Cedex - France fx.boucand@skema.edu
Phone: +33(0) 820 424 444 Tel : (33)4.93.95.45.68

MSC LUXURY AND FASHION MANAGEMENT
http://www.skema.edu/en/MASTERS%200F%20SCIENCE/MSc%20Luxury%20And%20Fashion%20Management
The Luxury and Fashion Management MSc is international in its orientation, reflecting the industry itself:
international manufacturing and distribution; cross-border ownership; and global branding and communications.
This MSc recognizes that design, trend-recognition and marketing skills Crather than production/manufacturing
skillsch NB 6KF G YI 1S G2RIFé8Q& fdzEdzNE yR FFaAKAZ2Y TFAN
product development, marketing, strategic brand management and communications delivery.

SKEMA Business School Dr. lvan Coste-Maniere
60 rue Dostoievski - BP 085 Program Director
06902 Sophia Antipolis Cedex - France l.coste-maniere@skema.edu

Phone: +33(0) 820 424 444 Tél:(33)4 93 95 45 27
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STATE UNIVERSITY OF NEW YORK INSTITUTE OF TECHNOLOGY

MBA IN TECHNOLOGY MANAGEMENT
https://www.sunyit.edu/programs/graduate/mbatm/

The MBA in Technology Management is a degree that offers both a broad and integrative perspective across
odzaAAy S&aa TFTdzyOiArzyazr yR I OKIyOS (G2 &aLISOAIEATS
needs of the local business community by combining a rigorous study of management topics with a unique focus
on technology and innovation management. The MBA is the ultimate degree for applied business.

SUNYIT Kimberly Jarrell*, Ph.D.

100 Seymour Rd Associate Professor and Program Coordinator MBA
Utica NY 13502 Programs

(315) 792-7500 Donovan Hall

Utica, New York
(315) 792-7268
kimberly.jarrell@sunyit.edu

STEVENS INSTITUTE OF TECHNOLOGY: HOWE SCHOOL OF TECHNOLOGY MANAGEMENT:

TECHNOLOGY MANAGEMENT MAJOR
http://howe.stevens.edu/academics/graduate-programs/flex-mba/curriculum/technology-innovation/
The Technology Management major is targeted broadly at professionals engaged in managing the technology
innovation process, and includes best practices for new product and service development as well as monetizing
intellectual property via licensing. The major includes additional courses that expand the scope of the innovation
process to include the global and entrepreneurial context within which innovation takes place.

Stevens Institute of Technology Dr. Elliot Fishman, Associate Professor
1 Castle Point on Hudson Babbio Center
Hoboken, NJ 07030 Phone:201.216.8548

Email: efishman@stevens.edu

Steven Savitz,
Executive-In-Residence
Babbio Center 425
Phone:201.216.8242

Email: ssavitz@stevens.edu

CONSORTIUM FOR CORPORATE ENTREPRENEURSHIP
http://howe.stevens.edu/research/research-centers/corporate-entrepreneurship/

"The Consortium for Corporate Entrepreneurship seeks to increase the number, speed and success probability of
highly profitable products and services entering development. Our current partners are Corning, Ethicon,
ExxonMobil, and P&G. More.

The Consortium for Corporate Entrepreneurship has organized multiple symposiums with a focus on the front
end of innovation and knowledge creation and flow in the front end.

Stevens Institute of Technology Dr. Peter Koen*
Wesley J. Howe Center of Technology Management Associate Professor
Castle Point on Hudson Phone: 201 216 5406

Hoboken, NJ 07030 E-mail: pkoen@stevens.edu
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TAMPERE UNIVERSITY OF TECHNOLOGY

CITER - CENTER FOR INNOVATION AND TECHNOLOGY RESEARCH
http://tta.mediacabinet.fi/en/research/citer/?id=82
Our research covers the interrelationships, dynamics and evolutionary trends among technology, innovations
and different societal actors and structures. We thrive to accumulate scientific information to support the
decision-making of various individuals and public and private organisations. Our objective is to increase
understanding of co-evolution of innovations and of technologies in a society at large.

Street address: Korkeakoulunkatu 8, 33720 Tampere Dr. Marko Seppanen

Postal address: P.0.Box 541, FI-33101 Tampere Director of the research group
FINLAND mob. +358 40 588 4080
Phone. +358 3 3115 2724 marko.seppanen@tut.fi

TECHNICAL UNIVERSITY OF HAMBURG INSTITUT

|PRODUKTENTWICKLUNG, WERKSTOFFE UND PRODUKTION (PRODUCT DEVELOPMENT, MATERIALS
| AND PRODUCTION)
http://www.tu-harburg.de/education/courses/master/pep/

The consecutive Master program in Product Development, Materials and Production builds on the Bachelor in
Mechanical Engineering. It presupposes corresponding in-depth knowledge of basic mathematical, natural
science and engineering principles, which may if necessary be verified. The central focus in this discipline is on
acquiring knowledge and skills to develop, design and produce mechanically engineered products. This includes
product planning, systematic and methodical development of solution concepts, conceptual and design
engineering of products paying special attention to component load, choice of materials, and cost factors,
through to deriving and preparing production documentation, implementation by production departments, and
practical product launch.

Technische Universitdt Hamburg-Harburg Prof. Dr.-Ing. Dieter Krause
D-21071 Hamburg GERMANY Raum 1013
phone: +49 40 428 78-0 (telephone exchange) DenickestraRe 17 (L)

D-21073 Hamburg GERMANY
Telefon: +49 40 428 78 32 31
E-Mail: krause@tu-harburg.de

TECHNISCHE UNIVERSITEIT EINDHOVEN

INNOVATION MANAGEMENT
http://w3.tue.nl/en/services/cec/study information/masters programs/innovation management/

The Master's program of Innovation Management focuses on the issues of how to analyze, design and manage
new product processes in technology-R N&A @Sy  F A NI & d turb@edtlbundeS endirgnmén® R & Q
innovation often involves (quasi) external acquisition of technology and/or close collaboration with customers,
suppliers, competitors an open innovation perspective is used. The program also pays attention to other forms

of new business development, including entrepreneurship and new venturing, i.e. how established firms spin off
promising business initiatives.

Department of Industrial Engineering & Innovation drs. L.A. (Livia) Smits
Sciences. tel. +31 (0)40 247 2234 Technische Universiteit Eindhoven
email: info-msc@tue.nl P.O.Box 513

5600 MB EINDHOVEN

Room: IPO 2.31

Tel. number +31-40-2472708
E-mail L.smits@tue.nl
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TEMPLE UNIVERSITY FOX SCHOOL OF BUSINESS

THE INNOVATION & ENTREPRENEURSHIP INSTITUTE
http://[sbm.temple.eduliei/
Because entrepreneurship is such a multi-disciplinary, opportunistic and dynamic phenomenon, the IEI
emphasizes integrated, applied, hands-on learning, bringing together students, entrepreneurs, mentors, alumni,

faculty, and business advisors from diverse backgrounds to work on real-time projects. As the largest research
dzy AGSNEAGE Ay (GKA& NBIA2YS LOLQ&A TFdzidzNBE SYLKIE &A

Working in tandem with the Temple Small Business Development Center, the IEl's structured learning
opportunities include the Temple University Council on Entrepreneurship, the two-phase Business Innovation
Competition and the Enterprise Management Consulting Programs, The League for Entrepreneurial Women,
Major Entrepreneurship Conferences, Entrepreneurship Hall of Fame, The Entrepreneurship Major/Minor,
Mentor and Investor Networks, Internships, and the Innovation Lab.

Innovation and Entrepreneurship Institute Jaine Lucas, Executive Director
503 Alter Hall voice: 215-204-4605
1801 Liacouras Walk email: jaine.lucas@temple.edu

Philadelphia, PA 19122-6083
voice: 215.204.3082

email: iei@temple.edu

TEXAS A&M UNIVERSITY

PRODUCT DEVELOPMENT CENTER (PDC)
http://teexweb.tamu.edu/PDC/

The Product Development Center (PDC) provides research-driven solutions from real-world experts for inventors,
manufacturers and researchers with a product at any point in the product development life cycle. As a part of
the Texas Engineering Extension Service (TEEX), a component of the Engineering Programs within The Texas
A&M University System, the PDC has access to a broad range of research and testing expertise, subject matter
experts, end users and world-renowned training facilities.

The mission of the PDC is to assist businesses and promote economic growth throughout Texas, the nation, and
the world.

Texas Engineering Extension Service 888-999-9775
The Texas A&M University System pdc@teexmail.tamu.edu
301 Tarrow

College Station, TX 77840-7896
Toll-Free: 877-833-9638
Phone: 979-458-6800
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TSINGHUA UNIVERSITY

RESEARCH CENTER FOR TECHNOLOGICAL INNOVATION
http://www.innovation.tsinghua.edu.cn/en/index.asp

Technological innovation is a powerful source of progress and plays a critical role in Chinas development and
prosperity. Developing new technology independently and building an innovation-oriented country have become
Chinas national strategy.

RCTI has been pursuing excellence in research on innovation and in facilitating decisionmaking at the national,
industrial, regional and firm levels. It strives to become an important think tank information hub, and talents
bank in technological innovation research in China. With the joint efforts by the government, the society, and the
research team, RCTI will continue to improve its research capabilities and achieve its goal of becoming a first
class international research institute.

School of Economics and Management Tsinghua Gui-Sheng Wu, Director

University Office: Building 367 Wai Lun

Beijing 100084, China Tel :86-01-62789945

Tel :010-62784544 Wyler / 62792422 E-mail: wugsh@sem.tsinghua.edu.cn

e-mail: rcti@mail.tsinghua.edu.cn

UNIVERSITY COLLEGE CORK

MASTERS IN MANAGEMENT & MARKETING
http://www.ucc.ie/en/study/postgrad/what/businesslaw/masters/mgmt/http://www.ucc.ie/en/

This programme is designed for graduates who have taken no, or only a very limited amount of management or
marketing in their undergraduate degree. They may wish to pursue a career in management or marketing, or to
focus on a specific strategic innovation, enterprise or marketing capability. Entrants to this programme come
from a variety of academic backgrounds, including science, arts, engineering, law, and social science, as well as
graduates of specialist business degree programmes, such as a BSc (Accounting). It is also suitable for those with
professional or academic qualifications like medicine. This unique programme places great emphasise on the
creative and innovative aspects of management and marketing which are essential for business careers and the
development of the new knowledge based economy.

University College Cork Sebastian Green
Cork Head of Department
IRELAND Room ORB 2.57

Ext. 2544

sg@ucc.ie

UNIVERSITY ERLANGEN-NUREMBERG

DEPARTMENT OF INDUSTRIAL MANAGEMENT
http://www.industriebetriebslehre.wiso.uni-erlangen.de/

The current research of the chair are particularly in the area

- Strategic Management - Technology and Innovation Management

- Procurement Management - Corporate Environmental Management

- Supply chain management - Business & Entrepreneurship
Friedrich-Alexander University Erlangen-Nuremberg Prof. Dr. Kai-Ingo Voigt

Law and Economics Faculty voigt@industriebetriebslehre.de
Address: Lange Gasse 20, 90403 Nirnberg Tel. +49-911-5302-244

Tel. +49 (0) 911 5302 244 Room-No. 5.175

eMail: info@industriebetriebslehre.de
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UNIVERSITY OF CALIFORNIA IRVINE ¢ THE PAUL MERAGE SCHOOL OF BUSINESS

DON BEALL CENTER FOR INNOVATION AND ENTREPRENEURSHIP
http://merage.uci.edu/ResearchAndCenters/Beall/Default.aspx

The mission of the Don Beall Center for Innovation and Entrepreneurship is to provide thought leadership in the
emerglng science of innovation research, education and consulting, with the belief that strategic innovation will
0S GKS FANEBRG FyR o0S8Sad FftAOdSNYIFrGA@S F2N) adzaAdl AyAy
Center will be the vehicle through which a significant proportion of research and thought leadership on the
newest and most influential approaches to strategic innovation and entrepreneurship will be completed and
disseminated to global business.

In addition, the Beall Center will provide education and opportunities for graduate students and researchers to
understand the process of innovation and benefit from the many programs available to enhance the process of
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The Don Beall Center for Innovation and Claudia Schoonhoven

Entrepreneurship Faculty Director

UC Irvine, The Paul Merage School of Business Professor, Organization & Management

SB 230 Office Phone: 824-7474 (Fac Ast)

Irvine, CA 92697-3125 Office Location: SB 403

Email: kschoonh@uci.edu

UNIVERSITY OF CAMBRIDGE

CENTRE FOR BUSINESS RESEARCH: ENTERPRISE AND INNOVATION PROGRAMME
http://www.cbr.cam.ac.uk/research/programmel/index.htm

This programme is concerned with enterprise and innovation and their links to productivity and firm growth.
Amongst the principal objectives of this programme are the analysis of the innovative performance, financial and
management characteristics, and location of smaller firms, and the design and evaluation of policies towards the
SME sector. This analysis has involved close interdisciplinary collaboration between CBR researchers in
economics, geography, law and sociology; and has been strengthened by collaboration with other groups in the
UK and abroad.

Centre for Business Research Programme Director: Andy Cosh
Top Floor a.cosh@cbr.cam.ac.uk

The Judge Business School Building

Trumpington Street

Cambridge

CB2 1AG UK

Tel: +44 (0) 1223 765320
Email: enquiries@cbr.cam.ac.uk
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UNIVERSITY OF DETROIT MERCY

MASTER OF SCIENCE IN PRODUCT DEVELOPMENT PROGRAM
http://eng-sci.udmercy.edu/programs/eng/product-development/index.htm

The UDM Product Development Program, a local version of MIT's System Design and Management Program -
Product Development Track, focused specifically on the automobile industry, was launched in Detroit in January
1999. This program is consistent with the design and management terms, tools, processes and strategies that
have evolved through the Center for Innovation Product Development (a National Science Foundation
Engineering Research Center at MIT). At the same time, the UDM program is focused on and responsive to the
needs of the automotive industry. Students learn the methods developed at CIPD through their application to
cases and projects related to the development of the automobile and major automotive product and
manufacturing systems.

Duane A. Spytman

Director - MPD and MEM Programs
Engineering Building 270

4001 W. McNichols

Detroit, MI 48221-3038

Phone: 313-993-3378 or 313-993-1128
Email: spytmada@udmercy.edu

UNIVERSITY OF DUBLIN

MASTERS IN INNOVATION AND TECHNOLOGY MANAGEMENT
http://www.ucd.ie/nitm/masters.htm

At it's core Technology Management is about making innovation central in the organisation. The MSc is designed
for experienced managers and technical specialists who will be responsible for fostering innovation and
managing the commercialization process in technology intensive firms. The program focuses on the
management of technological innovation for business advantage. It provides participants with a comprehensive
skill set in developing the strategies, structures and systems needed for

* The effective commercialization of new products and services, logistics, business systems and production
processes. * The creation, acquisition, development, protection and deployment of the technologies and
knowledge bases embodied in products and processes.

Technology & Innovation Management is at the intersection of strategy, technology and operations.

National Institute of Technology Management Dr. Breffni Tomlin, Operations Director
University College Dublin breffni.tomlin@ucd.ie

Carysfort Avenue

Blackrock

Co. Dublin

Ireland

Tel: 353 +1 7168012
E-mail: nitm@ucd.ie


http://eng-sci.udmercy.edu/programs/eng/product-development/index.htm
mailto:spytmada@udmercy.edu
http://www.ucd.ie/nitm/masters.htm
mailto:nitm@ucd.ie
mailto:breffni.tomlin@ucd.ie

THE INNOVATION RESEARCH UNIT (IRU)

http://casl.ucd.ie/iru/

Innovation, the creation of new, technologically feasible, commercially realisable products and processes, is
permanently emerging from an ongoing interaction process of innovative organisations such as universities,
research institutes, firms, government agencies, venture capitalists and others. These actors generate and
exchange knowledge, financial capital, and other resources in networks of relationships which are embedded in
institutional frameworks on the local, regional, national and international level. While the contexts of innovation
performance provide turbulent environments with high uncertainty and ambiguity, innovation networks in
complex social systems typically show characteristics such as multi-scale interactions with high contingency and
non-linearity, emergent behaviour, pattern formation, and self-organisation. IRU's research deals with
governance issues of innovation networks in complex social systems. Most projects combine a conceptual
framework of complexity science and social systems theory with computational methods such as network
analysis, agent-based modelling and social simulation.

Innovation Research Unit Prof. Dr. Petra Ahrweiler Director IRU
UCD Casl Telephone: +3531 7165367
Belfield Office Park Email: Petra.Ahrweiler@ucd.ie
Clonskeagh, Dublin 4

IRELAND

UNIVERSITY OF DUISBURG-ESSEN

EXECUTIVE MBA AT THE ZOLLVEREIN SCHOOL OF MANAGEMENT AND DESIGN
www.zollverein-school.de

In global competition, innovation is the capital of the companies of tomorrow. They create sustainable value,
change our lifestyles and ensure long-term business success. But how innovation can be successfully market
position in a company and differentiation effects in the competitive environment to achieve?

More than ever, it is important that products and Dienstleistungenan the expectations and needs of the new
customer focus. Who wants to be successful globally, it must be attractive in the world. Against this background,
creative abilities to win not only for the creation of attractive products, but also for developing new business
models and structuring business processes in importance. Market-oriented Kreativdisziplinen as design and
architecture, advertising and marketing are catalysts for successful innovation processes and key factors for
successful management in the 21st century.

Zollverein School of Management and Design Mr. Scholz
Zeche Zollverein Tel: +49 201 183 4521
Gelsenkirchen Str 209 juergen.scholz@zollverein-school.de

45309 Essen GERMANY
email@zollverein-school.de
Phone +49 201 18 503 0
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UNIVERSITY OF FLORIDA

INTEGRATED PRODUCT AND PROCESS DESIGN PROGRAM
http://www.ippd.ufl.edu/

The Integrated Product and Process Design program is a new and innovative educational initiative at the College
of Engineering, University of Florida. Our students work in small multidisciplinary teams under the guidance of
faculty coaches and industrial liaison engineers to design and build authentic industrial products for sponsoring
companies.

University of Florida R. Keith Stanfill

303 Weil Hall Director, IPPD

P.O. Box 116595 Phone: 352-846-3354
Gainesville, FL 32611-6595 Email: stanfill@ufl.edu

UNIVERSITY OF GREIFSWALD

IDEENWETTBEWERB10
http://www.ideen-wettbewerb.de/

Design competition at the University of Greifswald in 2010

Good ideas are often the basis for beginning a business. But sometimes it requires only a small start-up to
discuss the implementation of the idea time to seriously consider. Then here and now is the time! We are
looking for in new creative and innovative business ideas from science and research into products, processes and
services that can develop on the idea of competition out more and implement. Perhaps even the idea then times
his own business concept! With interesting awards for the best ideas we want to support this.

Centre for Research Maria Moynihan / Dr. Ramona Werner
University of Greifswald maria.moynihan@uni-greifswald.de
Domstr. 11, input 1 ramona.werner@uni-greifswald.de
17487 Greifswald

GERMANY

Phone: (03834) 86-1176

UNIVERSITY OF GRONINGEN

MSC BA STRATEGY & INNOVATION
http://www.rug.nl/feb/informatievoor/studiekiezers/masteropleidingen/mscba/mscbasi/index

Strategic management, especially with regards to innovation, is crucial if firms want to survive and thrive in
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strategic management and innovation to develop the insights needed to navigate this challenging frontier.
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drawing attention to the technical qualities of these products. In addition, strategic manouvring by these firms in
relation to competitors and alliance partners as well as non-technical or design aspects of the goods themselves
can play key roles. Furthermore, linking products with complementary services can boost profits.

The MScBA Strategy & Innovation is unique by focusing on the strategic issues that can turn innovations into
commercial successes. From an analytical basis, this program explores theoretical concepts and tools which
enable our students to understand up-to-date, real life cases and conduct their own research.

Faculty of Economics and Business prof. dr. W.A. (Wilfred) Dolfsma
Innovation management & Strategy Director MScBA Strategy & Innovation
Nettelbosje 2 Room: WSN 425

9747 AE Groningen Telephone: +31 (0) 50 363 2789

The Netherlands w.a.dolfsma@rug.nl
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UNIVERSITY OF ILINOIS AT CHICAGO

INTERDISCIPLINARY PRODUCT DEVELOPMENT (IPD)
http://131.193.50.126/ipd-dell/index.html

Interdisciplinary Product Development (IPD) at UIC is a two-semester curriculum that integrates the latest
technologies and best practices for innovative product development. The course combines Industrial Design,
Mechanical Engineering, and MBA/Marketing students from all three colleges to work together in cross-
functional teams to research and develop new product concepts. The course focuses on the early stages of the
product development process, from identifying market opportunities through initial prototyping. Eschewing the
old sequential model of product development, in which a design idea originates in a business unit, is given visual
form by industrial design, and then passed off to engineering, this course teaches current best practices of true
integration of all three disciplines from the very earliest stages of product development.

Liautaud Graduate School of Business Professor Albert Page

University of lllinois at Chicago Professor of Managerial Studies and Department
601 S Morgan Street, MC 243 Head

Chicago, IL 60607 E-mail: alp3@uic.edu

Work Phone: 312-996-6233
Office Location: 2220 University Hall

UNIVERSITY OF MANCHESTER

CRIS - CONSUMER, RETAIL, INNOVATION AND SERVICE GROUP
http://www.mbs.ac.uk/research/consumer-retail-services/index.aspx

The creation of customer value is at the core of consumer, retail, innovation and service marketing strategy, and
is the focus of the CRIS Group. Identification of value creating opportunities benefits from studying customers
from multiple perspectives: as individuals or groups, as members of the wider society, and from several
marketing management viewpoints.

Manchester Business School Professor Peter McGoldrick, Chair of CRIS
Booth Street West Tel: +44 (0)161 306 3478

Manchester peter.mcgoldrick@manchester.ac.uk
M15 6PB

United Kingdom

MANCHESTER INSTITUTE OF INNOVATION RESEARCH
http://www.mbs.ac.uk/research/innovation/index.aspx

The Manchester Institute of Innovation Research represents the latest exciting stage in a history of ground-
breaking studies of science and technology policy, innovation studies and innovation management which
stretches back over more than forty years. Research interests in these fields were first consolidated together in
the Department of Liberal Studies in Science (later the Department of Science and Technology Policy) at the
Victoria University of Manchester in the 1960s. In 1977 PREST (Policy Research in Engineering, Science and
Technology) was formed to provide policy-relevant research and advice to national and international policy-
makers. During the 1980s innovation and technology management also became a key research interest at the
Department of Management Science (later Manchester School of Management) at UMIST, and the two closely-
related groups worked together thereafter.

Manchester Institute of Innovation Research Jeremy Howells, Executive Director
The Harold Hankins Building jeremy.howells@mbs.ac.uk
Manchester Business School

Oxford Road

University of Manchester

Manchester M13 9PL, UK
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UNIVERSITY OF MARYLAND

CENTER FOR ADVANCED LIFE CYCLE ENGINEERING (CALCE)
http://www.calce.umd.edu/

The Center for Advanced Life Cycle Engineering (CALCE), the largest electronic products and systems research
center focused on electronics reliability, is dedicated to providing a knowledge and resource base to support the
development of competitive electronic components, products and systems.

CALCE Center for Advanced Life Cycle Engineering Michael Pecht

1103 Engineering Lab Building Chair Professor and Director
University of Maryland 301-405-5323

College Park, MD 20742 pecht@calce.umd.edu

Tel.: 301-405-5323

UNIVERSITA DI MODENA E REGGIO EMILIA

MASTER OF SCIENCE IN ENGINEERING MANAGEMENT
http://www.esse3.casa.unimore.it/CorsoDiStudio.do?cds _id=10307

A graduate degree in Engineering Management is as natural place of employment, business and activity areas
where problems, even very complex management and technology are a critical element that interacts with
economic variables, social and environmental, and where innovation generally plays an important role. A
graduate degree in Engineering Management is a key figure when it is intended to enable integration between
different roles and areas of expertise, to develop functional and / or enhance business capabilities in areas such
as design and control of the supply chain, process re-intra and inter-organizational new product development
and management of innovation processes, project management and research of funding sources, the strategic
management of information systems. Graduates is also suitable for placement in the design of industrial plants
and production systems, production management and supply of materials, logistics, business organization,
management control, design of information systems and telecommunications to support productive activities
and / or supply services.

Viale Allegri 13-42100 Dean Prof. Bianca Rimini
Reggio Emilia E-mail: bianca.rimini@unimore.it
ITALY Tel: +39 0522 522219

tel. 0522522311

UNIVERSITY OF NEW HAMPSHIRE

PART-TIME MBA SPECIALIZATIONS MARKETING AND SUPPLY CHAIN MANAGEMENT
http://www.wsbe.unh.edu/part-time-mba-specializations

This specialization covers such topics as market research and analysis, new product and services development to
production. and final delivery. It features a cross-functional approach to teach students how to manage
fundamental value processes involved in production and marketing of goods and services. The specialization is
unique in its integrative emphasis on meeting customer and market needs in an optimally effective and efficient
manner given technological and operational constraints.

University of New Hampshire Peter J. Lane
Whittemore School of Business and Economics Chair of Marketing Department
15 Academic Way, McConnell Hall 603.862.4358

Durham, NH 03824 Peter.Lane@unh.edu
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UNIVERSITY OF NOTRE DAME

ESTEEM
http://esteem.nd.edu/
America needs innovators, entrepreneurs who command technology and business practices.
One of the key challenges to improving2 dzNJ O2 dzy i NE Qa (G SOKy 2t 23A0Ff LINE

engineering, and mathematics students are not exposed to the innovation process or to the utilization of
intellectual property for the creation of vibrant new companies and enterprises.

Vision: Focused on translating science and engineering knowledge into products and enterprises with great
societal value through entrepreneurship and the development of business acumen, ESTEEM promotes dynamic,
small group interaction. It offers a new paradigm for educating science and engineering students.

ESTEEM Program Bob Alworth

224 Cushing Hall Associate Dean, Science and Engineering Innovation
Notre Dame, IN 46556-5637 and Entrepreneurship Program

Phone: (574)631-1364 Phone: 574.631.1364

E-mail: esteem@nd.edu E-mail: ralworth@nd.edu

UNIVERSITY OF PENNSYLVANIA

IPD INTEGRATED PRODUCT DESIGN
http://www.me.upenn.edu/ipd

Vision: Integrated Product Design at the University of Pennsylvania trains students in technology, business,
aesthetics, and human-product interaction while encouraging them to explore beyond the limits of any one
domain to new levels of creative and strategic design thinking. Graduates will be uniquely suited to solve
complex problems as they collaborate between disciplines to create products and processes in light of social,
environmental and experiential contexts in a rapidly changing world. "

Integrated Product Design Program, MEAM Mark Yim, Associate Professor, IPD Director, and
School of Engineering and Applied Science MEAM Undergraduate Curriculum Chair
University of Pennsylvania Email: yim@grasp.upenn.edu

229 Towne Building Phone: 215-898-5269

220S. 33rd Street Office: 229A Towne Building

Philadelphia, PA 19104-6315
Phone: 215.898.4825
Email: meam-ipd@seas.upenn.edu

MBA CROSS-FUNCTIONAL MAJOR IN MARKETING AND OPERATIONS MANAGEMENT
http://opimweb.wharton.upenn.edu/programs/mba_program.cfm#Cross

Marketing and Operations are two closely interrelated functional areas in all manufacturing and service firms.
This cross functional major is designed to satisfy the strong need in industry for MBAs with in-depth training in
both areas. Graduates from this major are better prepared to accept future career challenges. Examples of their
first job assignment include brand managers who have to coordinate marketing and manufacturing for a
particular product, project managers in consulting firms, members of new product development teams, leaders
of quality management programs, or managers in the service sector with responsibility for creating and
marketing new services.

Operations and Information Management Jehoshua Eliashberg

Department Professor of Marketing and Professor of Operations
The Wharton School, University of Pennsylvania and Information Management

3730 Walnut Street 700 Jon M. Huntsman Hall

500 Jon M. Huntsman Hall 3730 Walnut Street University of Pennsylvania
Philadelphia, PA 19104-6340 Philadelphia, PA 19104

Phone: (215) 898-5872 eliashberg@wharton.upenn.edu
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UNIVERSITY OF REGENSBURG

INNOVATION AND TECHNOLOGY MANAGEMENT
http://www-cgi.uni-
regensburg.de/Fakultaeten/WiWi/dowling/cms/dowling/front _content.php?lang=4&idcat=112
Innovation and Technology Management is also concerned with the management of organizations to achieve
competitive adventages and performance through new technology. Improved performance through technology

comes not only from product development, but also from the development of new services. Such activitities are
not just important forso-OF f f SR ¢ KAIK (SOKé O2YLI yASas odzi F201

Management of Innovation and Technology Prof. Dr. Michael Dowling

University of Regensburg Phone: (0941) 943-3226

Regensburg, 93040 E-Mail: michael.dowling@wiwi.uni-regensburg.de
Germany Office location: RW(L) 520

Tel: (49)-(941)-943-3226

UNIVERSITY OF SAN DIEGO

MBA MARKETING EMPHASIS
http://www.sandiego.edu/business/programs/graduate/MBA/full-time_MBA/Areas of Emphasis.php
Completion of courses towards the Marketing Emphasis will provide students with the requisite knowledge and
skill set to pursue career opportunities in marketing, product development, market and many other areas in the
Marketing field. Additional career opportunities include multinational marketing management, advertising and
public relations.

University of San Diego David Light

School of Business Administration Associate Dean, Professor of Marketing
5998 Alcald Park dlight@sandiego.edu

San Diego, CA 92110 (619) 260-4859

Office: Olin Hall 307

UNIVERSITY OF SOUTHERN CALIFORNIA

USC DIPLOMA IN INNOVATION PROGRAM
http://www.usc.edu/schools/GraduateSchool/iDiploma/index.html
The USC Diploma in Innovation Program is an entirely new course of study designed to complement students'
desciplinary scholarhip with the practical skills and the creative perspectives that help students become leaders
at the vanguard of their chosen fields. The program will enable Ph.D. students coming from all areas of
knowledge to stranslate their novel ideas into tangible benefits to society.

University of Southern California
3601 Watt Way, GFS-315

Los Angeles, California 90089-1695
213-740-9033
idiploma@usc.edu
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STEVENS INSTITUTE FOR INNOVATION

http://stevens.usc.edu/index.ph

At the USC Stevens Institute for Innovation, we believe it can. But for a new idea to make broad impact, it must
transition beyond concept into real world implementation and originate from the desire to address untapped
real world opportunities. Doing so takes a unique combination of creativity and pragmatism, which we believe
can be honed and developed for a lifetime of innovation.

USC Stevens Institute for Innovation Director of Innovation Development, Juan Felipe
3740 McClintock Ave. Vallejo
Hughes EEB 131 jvallejo@usc.edu

Los Angeles CA 90089
p: 213-821-5000

GRADUATE CERTIFICATE IN TECHNOLOGY COMMERCIALIZATION
http://www.marshall.usc.edu/tccm/

The certificate program provides students with a variety of opportunities to learn commercialization skills in an
academic/real world environment that combines theory and practice. Students participate in our living
laboratory academic program to experience the entire spectrum of the commercialization process: invention,
product development, technical and market feasibility analysis, intellectual property acquisition, business
planning, and venture funding while potentially becoming stakeholders in a new technology venture. They are
also eligible to apply for summer internships sponsored by industry partners to give them additional experience
in taking a new technology to market.

The program is particularly suited to those in science, engineering, and business. Students include masters and
Ph.D.-level researchers in medicine, the sciences, and all areas of engineering as well as MBA candidates.

Lloyd Greif Center for Entrepreneurial Studies Greif Center Director, Gene |. Miller
Marshall School of Business Phone: 213 740 9081
University of Southern California gimiller@marshall.usc.edu

Bridge Hall One

Los Angeles, CA 90089-0801

Email: entrepreneur@marshall.usc.edu
Phone: 213-740-0641

UNIVERSITY OF ST. THOMAS - MINNESOTA

SCHOOL OF ENGINEERING PRODUCT DEVELOPMENT CERTIFICATE
http://www.stthomas.edu/engineering/graduate/programs/certificates/product/default.html

The University of St. Thomas Graduate Programs in Engineering and Technology Management offers a Product
Development Certificate designed to meet the needs of those wanting to improve methods of developing
products.

University of St. Thomas - Minnesota Dr. Don Weinkauf

2115 Summit Avenue Dean of Engineering

Saint Paul, Minnesota 55105 651-962-5750
1-651-962-5750 dhweinkauf@stthomas.edu

technology@stthomas.edu
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UNIVERSITEIT TWENTE

PATTERNS IN NPD
http://www.mb.utwente.nl/oohr/research/projects/patterns _in_npd/Home/

"Patterns in NPD" is a European research project aimed at developing knowledge in the new product
development area, by describing, exploring and analysing the organisation of the innovation journey. At present
the project involves Dutch, Finnish, Portuguese, Belgian, Spanish, German, Australian, Turkish, Norwegian,
Danish and Slovak researchers. The project is based on the assumption that an in-depth, holistic understanding
of the relationships between NPD purposes and activities, organisation and situational factors, and its impact on
performance, will contribute to the identification of consistent configurations in NPD. The project sets out to
describe a large number and variety of NPD configurations (organisational forms) in relation to their
environment and purposes (functions), and relate these to performance.

School of Management and Governance Project Leader, Prof. dr. ir. P.C. de Weerd-Nederhof
Dept. of OOHR Professor of Organisation Studies and Innovation
PO Box 217 Program Director Business Administration

7500 AE Enschede Room E-202

The Netherlands T:+31 53 489 3499

Phone: +31 53 4893480 E: p.c.deweerd@utwente.nl

UNIVERSITY OF UTAH

MBA & MS ENGINEERING
http://www.business.utah.edu/display.php?&paqgeld=4046
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business sense developed in a full-time MBA program. The result is a professional comfortable moving between
technical and the commercial issues. So why is this valuable? In simple terms, engineers create and improve
products, processes and systems. However, the ultimate relevance of such new knowledge is determined not
just by the laws of physics or chemistry, but also by the business environment and the judgment of the market.
Just as conceiving or understanding a technical innovation requires technical depth, anticipating or even
AYyFedzSyOAay3a GKS YIN] SGQa NBIFOGA2Y NBldzANBa |y A
creation approach fundamental to the business mindset. Professionals trained to exploit both perspectives are
valuable assets to companies who rely on technology innovation to stay competitive.

DESB Masters Office Dr. Gordon Smith

1645 E. Campus Center Dr. Director of Business Masters Programs
Salt Lake City, UT 84112 801.581.8615

801.581.7785 gordon.smith@business.utah.edu

mastersinfo@business.utah.edu

UNIVERSITY OF WALES INSTITUTE, CARDIFF

MBA IN PRODUCT DESIGN
http://www.uwic.ac.uk/courses/business/MBAProductDesign.asp

For business students who wish to work in the product development and manufacturing sectors, it is critical that
they have an understanding of the product development process and the different technological options
available for rapid product development. This specialist stream will directly address these issues and highlight
their impact on managerial strategy.

UWIC, Cardiff School of Art & Design Programme leader, Gareth Loudon
Llandaff Campus Email: gloudon@uwic.ac.uk
Western Avenue Tel: 029 2041 6661

Cardiff

CF5 2YB WALES
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UNIVERSITY OF WATERLOO

MASTER OF BUSINESS, ENTREPRENEURSHIP AND TECHNOLOGY (MBET)
http://www.cbet.uwaterloo.ca/mbet/index.html

The Master of Business, Entrepreneurship and Technology (MBET) program is designed for bright, ambitious,
creative, innovative team players who can demonstrate they have what it takes to excel as an entrepreneur.
MBET is a focused program; it is designed to appeal to individuals who see their future as creators of new
business ventures as well as intrapreneurs who need the skills to successfully mobilize new innovations within
existing organizations.

MBET is the degree that produces graduates who are set apart from their colleagues in general business
programs by emphasizing technological, innovative and entrepreneurial energies that are the foundation of the
University of Waterloo's world renowned reputation.

MBET is very different from an MBA. The program has been designed specifically to fill a market need for
individuals with the business acumen to successfully move ideas and innovations into commercial practice.

CBET Dr. Howard Armitage

295 Hagey Blvd., Suite 240 Executive Director and Founder of CBET
Waterloo, Ontario, Canada, N2L 6R5 howard@uwaterloo.ca

Phone: (519) 888-4567 x37167 Building/Room: ACW 216

UNIVERSITY OF WISCONSIN

FOOD SCIENCE CLUB PRODUCT DEVELOPMENT TEAM
http://foodscience.rso.wisc.edu/index.htm

Product Development at UW-Madison is a team venture in which students meet on their own time to create
unique and revolutionary food products. Products are created through the real-world development process of
any consumer product: brainstorming of ideas, formulations, process optimization, and consumer and sensory
testing.

IFT and Danisco sponsor worldwide Product Development Competitions in which UW-Madison students always
compete. UW-Food Science teams have won many product development competitions in the past and are busy
developing this year's products in hopes of continuing the winning streak. Currently, the Food Science Club is
sponsoring four Product Development Teams: IFT Disney, IFT Product Development, IFT sponsored Developing
Solutions for Developing Countries, and Danisco Knowledge Award.

Department of Food Science Advisor, Rich Hartel

A107A Babcock Hall Professor, Food Engineering
1605 Linden Drive A13 Babcock Hall

Madison, W1 53706-1565 rwhartel@wisc.edu

(608) 262-3046 (608) 263-1965

foodsci@wisc.edu
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VIRGINIA COMMONWEALTH UNIVERSITY

THE DA VINCI CENTER FOR INNOVATION IN PRODUCT DESIGN AND DEVELOPMENT
http://www.davincicenter.vcu.edu/

VCU Schools of the Arts, Business and Engineering have collaborated to create the VCU da Vinci Center:
Innovation in Product Design and Development. Student teams from these schools take on a product
development or design challenge posed by one of the Center's industry partners as well as special pro bono
projects suggested by students and faculty.

VCU School of Engineering Dr. Kenneth Kahn, Director
601 West Main Street BOX 844000

Richmond, Virginia 23284 building: 301 W Main St
(804) 828-0190 phone: (804) 828-9944
daVinciCenter@vcu.edu email: kbkahn@vcu.edu

WESTERN MICHIGAN UNIVERSITY

TEXTILE AND APPAREL STUDIES PRODUCT DEVELOPMENT EMPHASIS
http://www.wmich.edu/coe/fcs/tex/development.htm

The Product Development Career option meets increasing industry demand for graduates who have an
understanding of both design and merchandising aspects of the industry. Increasingly, the design and
merchandising functions are inter-related, as apparel firms rely increasingly on private brands, and as apparel
manufacturers assume a more prominent retailing function. Students who elect this option take courses in
merchandising, design and business to prepare them for challenging careers in product development.

Western Michigan University Barbara J Frazier

Family and Consumer Sciences Associate Professor, Family and Consumer Sciences
3326 Kohrman Hall Western Michigan University

Kalamazoo MI 49008-5322 USA 1903 West Michigan Avenue, MS 5322

(269) 387-3704 Kalamazoo, M| 49008-5322

fcs-info@wmich.edu Phone: 269 387-3719

E-mail address: barbara.frazier@wmich.edu

WHU OTTO BEISHEIM SCHOOL OF MANAGEMENT

CHAIR OF INNOVATION AND ORGANIZATION

http://www.whu.edu/cms/research/chairs-and-professorships/innovation-and-
organization/innovation-and-organization/?L=1

The Chair of Innovation and Organization offers courses in different WHU programs. The courses relate to the
following topics, among others:

- Organization and Open Innovation

- Technology Management

- Strategic R&D Management

- New Product Development

WHU - Otto Beisheim School of Management Prof. Dr. Ulrich Lichtenthaler*
Burgplatz 2 Fon: +49-(0)261-6509-411
D-56179 Vallendar Mail: ulrich.lichtenthaler@whu.edu

Tel.: +49 (0)261 6509 411
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ZURICH UNIVERSITY OF THE ARTS (ZHDK)

THE INSTITUTE OF DESIGN AND TECHNOLOGY
http://idt.zhdk.ch/en/

The Institute of Design and Technology (idt) is a multidisciplinary research and development institute. It
generates innovation through design research at the interface with technological developments. It is the
relationship between people, technology, space and environment in the center of research and services of the
Institute.

We investigate design processes in different development contexts and build on the integration of design and
technology in the design of products, services, systems, Environments, identities, information, and strategic
market positioning of companies and institutions.

Zurich University of the Arts / ZHdK Prof. Dr. Gerhard Blechinger
Institut of Design and Technologies / IDT Institute of gerhard.blechinger@zhdk.ch
Design and Technology / IDT Tel +41 43 446 xx xx

Exhibition Road 60
CH-8005 Zurich
SWITZERLAND
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